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• Tempo tõuseb!
• Äärmise spetsialiseerituse kasv
• Spetsialist – teab kõike mittemillestki

– spetsialistide osatähtsus kasvab järsult tehnoloogia 
evolutsiooniga

• Juht – teab kõigest mittemidagi
– juht peab tõestama, et tema ülalpidamine on õigustatud = 

võimaldab spetsialistidel luua täiendavat lisaväärtust

Tehnoloogiate evolutsioon
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The Technology Hype Cycle
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Technology MaturityTechnology Maturity

1010 2020

Time (years)Time (years)

ProductivityProductivity

prototypingprototyping scaling/engineeringscaling/engineering lift offlift off
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Technology MaturityTechnology Maturity

1010 2020
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managementmanagement
interestinterest

An article inAn article in
Business WeekBusiness Week

The cover ofThe cover of
Business WeekBusiness Week
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Technology MaturityTechnology Maturity

1010 2020
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Next TechnologyNext Technology
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Technology MaturityTechnology Maturity

1010 2020

Time (years)Time (years)

ProductivityProductivity

XX XX XX

XX

Major Technologies are alwaysMajor Technologies are always
multiple happeningsmultiple happenings
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The Hype Cycle
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2002 Technology Radar Screen
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Benson & Parker’s “Square 
Wheel”

Benson & Parker’s “Square 
Wheel”

BusinessBusiness
EnvironmentEnvironment

TechnologyTechnology
EnvironmentEnvironment

BusinessBusiness
PlanningPlanning

TechnologyTechnology
OperationsOperations

AlignmentAlignment

ImpactImpact

OrganizationOrganization OpportunityOpportunity

BusinessBusiness
OperationsOperations

TechnologyTechnology
PlanningPlanning

Information Technology has to do more than Information Technology has to do more than 
just align itself with the business, it has to helpjust align itself with the business, it has to help
the business have the maximum impact in the the business have the maximum impact in the 
marketplace.marketplace.
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The Investor’s Hype Cycle
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Positioning Opportunities
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Is It Cool … Or Overhyped ?
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Next Paradigm, Please ...

The “Supranet” is the merger of the physical world (the “p-
world”) and the electronic world
(the “e-world”).
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Continuous innovation for
competitive advantage
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Dealing With the Uncertainty:
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Tactics for the Tough Economy
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European B2C Hype Cycle 2002
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2002:
Take Advantage of the Gap Year
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B2C Renaissance
(2003 to 2005)
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The Important Technologies
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Resist Pressure From the
'New Gadgetocracy'
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A Net-Liberated Destiny
(2005 Onward)
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The Frontline Battle Is for
Resolution at the Point of Need
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Fully Net-Liberated Enterprises
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‘Me’ Services
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Conclusions
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2010: The Vision


